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1Unit 1 What Is Electronic Commerce?

Learning Objectives

●  To know the defi nition of electronic commerce
●  To know E-Commerce types
●  To understand E-Commerce types in Taobao

Focus on the Topic

Pair Work: Discuss the following questions with your partner.
1. What exactly is electronic commerce in your opinion?
2. How many types of E-Commerce are there? What are they?
3. What types of E-Commerce are done in Taobao website?

Vocabulary Study

1.   Fill in the blanks with the appropriate words given in the box, change 
the forms where necessary.

transfer encompass emerge intensify top
accelerate scale equal facilitate residential

Unit 1

What Is Electronic Commerce?
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 (1)   Inter-bank        should be charged, but I found a tool with a free 
network approach to move my money.

 (2)   This kind of meeting should be encouraged to        our settlement 
of the matter.

 (3)   To cooperate with this company was one of your aims to        the 
rate of development.

 (4)  The storm seemed to        the freezing cold in winter.
 (5)  True love        a commitment and must be mutual.
 (6)   China should be classif ied as an        market, but a very huge 

market.
 (7)          property prices are rising all over China, prompting fears of a 

real estate bubble.
 (8)   The documents show that she enjoyed a real power of decision,        to 

that of her husband.
 (9)   The gateway community is also in just a year’s time to become the  

three in the community.
  (10)   At the beginning of this year, our company decided to expand       , 

and took over another company in this region.

2.  Choose the best answer to the following questions.
 (1)   With formal implementation of “Electronic Signature Law”, the digital 

signature is going to be widely applied in       .
  A. electronic commerce B. elective commerce
  C. electrics commerce D. electrical commerce
 (2)   How much commission will you give if the        is over one million 

dollars?
  A. transport B. transaction
  C. transportation D. transfer
 (3)   Microsoft also wants to see its operating system built into more       .
  A. moving devices B. immobile devices
  C. mobile devices D. mobile devises
 (4)  A merchant who deals with large quantities of goods is called a       .
  A. wholesaler B. wholeseller
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  C. wholesale D. wholesome
 (5)   A       ’s inventory (存货) typically consists of goods purchased 

from manufacturers and wholesalers.
  A. retire B. retell
  C. retailer D. retail
 (6)   The lower        consumption level is not good to the economic 

development.
  A. percent B. per capita
  C. capital D. capita
 (7)   Ticket        has continued to climb by about 2% this year.
  A. revenue B. river
  C. reveal D. revenge
 (8)   We are going to achieve at        growth this year.
  A. double-faced B. double digit
  C. double image D. double vision
 (9)   The company estimates that the wine        will grow 11 per cent a 

year until 2013.
  A. submit B. cement
  C. segmenting D. segment
  (10)         trade and service barriers began to gradually disappear.
  A. Cross-corner B. Cross-border
  C. Crossed over D. Cut-corners

3.   Match the words in the left column with their def initions in the right column.

(1) supply chain
A)   the process of paying money or an amount of money that you pay or 

receive

(2) turnover B)   a person who buys goods or uses services

(3) payment
C)   the series of processes involved in the production and supply of 

goods, from when they are f irst made, grown, etc. until they are 
bought or used

(4) consumer
D)   the value of the goods and services that a company sells in a 

particular period of time

(Continued)
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(5) economist
E)   a system of rules, laws, agreements, etc. that establish the way that 

something operates in business, politics, or society

(6) framework
F)   an expert in economics, especially one who advises a government 

department, business, or organization

Reading One

Introduction to Electronic Commerce

Electronic commerce, commonly known as E-Commerce, is a type of industry 
where the buying and selling of products or services is conducted over electronic 
systems. Electronic commerce draws on technologies such as mobile commerce, 
electronic funds transfer, supply chain management, Internet marketing, online 
transaction processing, electronic data interchange (EDI)1, inventory management 
systems, and automated data collection systems. Modern electronic commerce 
typically uses the World Wide Web at least, although it may encompass a wider 
range of technologies such as e-mail, mobile devices, social media, and telephones 
as well.

Electronic commerce is generally considered to be the sales aspect of 
e-business. It also consists of the exchange of data to facilitate the f inancing and 
payment aspects of business transactions. This is an effective and eff icient way of 
communicating within an organization and one of the most effective and useful ways 
of conducting business. According to the nature of transactions, E-Commerce f ield 
can be generally divided into the following types:

Business-to-business (B2B)2

It refers to the commerce transactions between businesses, such as between a 
manufacturer and a wholesaler, or between a wholesaler and a retailer.

Business-to-customer (B2C)3

It refers to the retailing transactions with individual shoppers.
Consumer-to-consumer (C2C)4

Here, consumers sell directly to consumers. Examples are individuals selling in 
classif ied ads and selling residential cars, and so on.
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Consumer-to-business (C2B)5

This type includes individuals who sell products or services to organizations.
In 2010, the United Kingdom had the biggest E-Commerce market in the world 

when measured by the amount spent per capita. The Czech Republic is the European 
country where E-Commerce delivers the biggest contribution to the enterprises’ total 
revenue. Almost a quarter (24%) of the country’s total turnover is generated via the 
online channel.

Among emerging economies, China’s E-Commerce continues to expand. With 
384 million Internet users, China’s online shopping sales rose to $36.6 billion in 
2009. The Chinese retailers have been able to help consumers feel more comfortable 
shopping online. China’s cross-border E-Commerce is also growing rapidly. 
E-Commerce transactions between China and other countries increased 32% to 
$375.8 billion in 2012 and accounted for 9.6% of China’s total international trade.

Other countries are witnessing the accelerated growth of E-Commerce as well. 
In Russia, the total ecommerce market is projected to total somewhere between $23 
billion and $30 billion in 2015, at 2010 values. This will equal 5% of total retail 
volume in Russia. Longer-term, the market size of Russian E-Commerce could 
reach $50 billion by 2020. Brazil’s E-Commerce is growing quickly with retail 
E-Commerce sales expected to grow at a healthy double-digit pace through 2014. By 
2016, e-marketer expects retail ecommerce sales in Brazil to reach $17.3 billion.

E-Commerce is also expanding across the Middle East. Having recorded 
the world’s fastest growth in Internet usage between 2000 and 2009, the region 
is now home to more than 60 million Internet users. Retail, travel and gaming 
are the region’s top E-Commerce segments, in spite of diff  iculties such as the 
lack of region-wide legal frameworks and logistical problems in cross-border 
transportation. E-Commerce has become an important tool for small and large 
businesses worldwide, not only to sell to customers, but also to engage them. In 
2012, E-Commerce sales topped $1 trillion for the f irst time in history.

Economists have theorized that E-Commerce ought to lead to intensif ied price 
competition, as it increases consumers’ ability to gather information about products 
and prices. Research by four economists at the University of Chicago has found 
that the growth of online shopping has also affected industry structure in two areas, 
which have seen signif icant growth in E-Commerce: bookshops and travel agencies. 
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Generally, larger f irms are able to use economies of scale and offer lower prices. 
(609 words)

(http://en.wikipedia.org/wiki/E-Commerce)

Notes

1.   Electronic data interchange (EDI) 电子数据交换，是一个交换商业数据的标

准格式

  Electronic data interchange (EDI) is a document standard which is often used by 
big companies for E-Commerce purposes, such as sending orders to warehouses 
or tracking their orders. It is more than mere e-mail, for example, organizations 
might replace bills of lading and even cheque with appropriate EDI messages. It 
also refers specif ically to a family of standards.

2.  Business-to-business (B2B) 企业对企业的电子商务

  The overall volume of B2B (Business-to-Business) transactions is much higher 
than the volume of B2C transactions. The primary reason is that in a typical 
supply chain there will be many B2B transactions involving sub components or 
raw materials, and only one B2C transaction, specif ically sale of the f inished 
product to the end customer.

3.  Business-to-customer(B2C) 企业对个人的电子商务

  It refers to the retailing transactions with individual shoppers. A common 
example is the online transaction which is conducted on Taobao.

4.  Consumer-to-consumer (C2C) 消费者对消费者（个人对个人）的电子商务

  Consumer-to-consumer (C2C) (or citizen-to-citizen) electronic commerce 
involves the electronically facilitated transactions between consumers through 
some third party. A common example is the online auction, in which a consumer 
posts an item for sale and other consumers bid to purchase it, the third party 
generally charges commission.

5.  Consumer-to-business (C2B) 个人对企业的电子商务

  Consumer-to-business (C2B) is an E-Commerce model in which consumers (individuals) 
create value, and f irms consume this value. For example, when a consumer writes 
articles, or when a consumer gives a useful idea for new product development, 
then this individual is creating value to the f irm, if the f irm adopts the input.
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► I. Read for Main Idea
Choose the best answer according to the passage.
1.  According to the text, which sentence is right?
 A. Electronic commerce is commonly known as m-commerce.
 B. Electronic commerce is a place where the products are stocked.
 C. Electronic commerce is a place where people can use electronic systems.
 D.   Electronic commerce is a type of industry where people can buy and sell 

products or services over electronic systems.
2.  Modern electronic commerce       .
 A. does not use the World Wide Web at most
 B. uses e-mail, mobile devices, social media, and telephones as well
 C. only use the World Wide Web at most
 D. only uses e-mail, mobile devices, social media, and telephones
3.   The following sentences are talking about the relationship between electronic 

commerce and electronic business. Which one is better?
 A. E-Commerce is generally considered to be the sales part of e-business.
 B. E-business is generally considered to be the sales part of E-Commerce.
 C. E-business is not relevant to E-Commerce.
 D. E-business equals to E-Commerce.
4.  According to the article, how many types of E-Commerce f ield are there?
 A. Three. B. Four.
 C. Five. D. Six.
5.   According to the writer, which country had the biggest E-Commerce market in 

2010, if measured by the amount spent per capita?
 A. China. B. US.
 C. UK. D. UN.
6.  In the following sentences, which one is NOT correct?
 A.   Between 2000 and 2009, Middle East was recorded the world’s fastest growth 

in Internet usage.
 B. Retail, travel and garment are the top E-Commerce segments in Middle East.
 C. Middle East still has problems in legal issues and logistical system.
 D.   E-Commerce has become an important tool for small and large businesses in 

Middle East.
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► II. Read for details
Answer the questions according to the passage.
1.  What is electronic commerce?
  
2.  How many types of E-Commerce are mentioned in the text?
  
3.   What’s the difference between B2C and C2B? Can you give some examples to 

illustrate it?
  
4.  Why does E-Commerce lead to intensif ied price competition?
  
5.   Why do economists estimate that E-Commerce ought to lead to an intensif ied 

price competition?
  

► III. Make Inferences
Translate the following sentences into Chinese.
1.  Among emerging economies, China’s E-Commerce continues to expand.
  
2.  Other countries are witnessing the accelerated growth of E-Commerce as well.
  
3.   Retail, travel and gaming are the region’s top E-Commerce segments, in spite 

of diff iculties such as the lack of region-wide legal frameworks and logistical 
problems in cross-border transaction.

  

Task-driven Practice

Task 1  Read the following passage, and brainstorm personal 
opinions on B2C module.

What Is B2C E-Commerce?

Business-to-consumer E-Commerce, or commerce between companies and 
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consumers, involves customers gathering information, purchasing physical goods 
or information goods (or goods of electronic material or digitized content, such 
as software, or e-books); and, for information goods, receiving products over an 
electronic network.

It is the second largest and the earliest form of E-Commerce. Its origins can 
be traced to online retailing (or e-retailing). Thus, the more common B2C business 
models are the online retailing companies such as Amazon.com, Drugstore.com. 
Other B2C examples involving in-formation goods are E-Trade and Travelocity.

The more common applications of this type of E-Commerce are in the areas 
of purchasing products and information, and personal f  inance management, 
which pertain to the management of personal investments and f inances with the 
use of online banking tools. B2C E-Commerce reduces transactions costs by 
increasing consumer access to information and allowing consumers to f ind the 
most competitive price for a product or service. B2C E-Commerce also reduces 
market entry barriers since the cost of putting up and maintaining a web site is much 
cheaper than installing a “brick-and-mortar” structure for a f irm. In the case of 
information goods, B2C E-Commerce is even more attractive because it saves f irms 
from factoring in the additional cost of a physical distribution network. Moreover, 
for countries with a growing Internet population, delivering information goods 
becomes increasingly feasible.

(E-Commerce, by Zarada Ruth Adam)

Work in pairs and make up dialogues according to the situations below.
Student A

A customer (student A) wants to buy a novel by MoYan in a bookstore. He/she 
doesn’t f ind the right one, and he/she wants to buy a cheaper one.
Student B

So his/her friend (student B) recommends him/her to try online shopping, and 
helps him/her with the Amazon searching.

Finally, they are satisf  ied with this shopping experience, and make some 
discussions about B2C E-Commerce.
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Task 2  Mini presentation: How is E-Commerce helpful to the retailer?
In E-Commerce, customers and consumers are given more choices over how 

products are made and how services are delivered. E-Commerce allows for a faster 
and more open process, so customers would have greater control. Meanwhile, it also 
makes information on products and the market available and accessible, increasing 
price transparency, which enable customers to make more appropriate purchasing 
decisions.

But how is E-Commerce helpful to the retailer? This is an individual task. You 
need to prepare 5 minutes to present how E-Commerce is helpful to the retailer. You 
can choose some words in the following blanks to f inish this task, and you can also 
use some visual aids such as diagram and PPT.

global presence reducing the transaction costs
convenience saving time
avoiding crowds lower prices
reducing the time spending on entering a market
good to brand building

Task 3 Group discussion
Online shopping or online retailing is a form of electronic commerce which 

allows consumers to directly buy goods or services from a seller over the Internet. 
The f irst World Wide Web server and browser, opened for commercial use in 1991. 
Thereafter, a subsequent technological innovation emerged in 1994: online banking, 
the opening of an online pizza shop by Pizza Hut. Soon, Amazon.com launched 
its online shopping site in 1995 and eBay was also introduced in 1995. Nowadays, 
E-Commerce B2C product sales totaled $142.5 billion, representing about 8% of 
retail product sales in the United States. In China, there were 242 million people 
shopping on-line in 2012.

Now, have a discussion with your group member. You are enquired to discuss 
what you have experienced when shopping online.
Case 1: 

Lily has bought a new dress on Taobao, but when she got it, she found it too 
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large, so what can she do? Have you ever experienced the same situation?
Case 2:

After discussion, students should achieve the objectives as follows:
1. Know about some famous online companies.
2. Clearly describe the experience, using the relevant words.

Reading Two

The Great Success of Taobao

Taobao Marketplace (formerly “Taobao”) was launched in May 2003 by 
Alibaba Group after eBay acquired Eachnet, China’s online auction leader at the 
time, for US$180 million and became the major player in the Chinese consumer 
E-Commerce market. To counter eBay’s1 expansion, Taobao offered free listings to 
sellers and introduced website features designed to better cater to local consumers, 
such as an instant messaging tool for facilitating buyer-seller communication and a 
payment tool, Alipay2. As a result, Taobao became the undisputed market leader in 
mainland China within two years. Its market share jumped from 8% to 59% between 
2003 and 2005, while eBay China’s slid from 79% to 36%. EBay had to shut down 
its own site in China in 2006.

In April 2008, Taobao introduced a dedicated B2C platform called Taobao Mall 
to complement its C2C marketplace. Since then, Taobao Mall has established itself 
as the destination for quality, brand name goods for Chinese consumers. Taobao 
Mall launched an independent web domain, Tmall.com, and enhanced its focus on 
product verticals and improvements in shopping experience in November 2010. It 
became an independent business in June 2011 and changed its Chinese name to Tian 
Mao (Tmall) in January 2012.

In 2008, Taobao also announced the “Big Taobao” strategy with the aim of 
becoming a provider of E-Commerce infrastructure services for all E-Commerce 
market participants, hence fueling the overall growth of the online shopping industry.

In October 2010, Taobao beta launched eTao3 as an independent online 
shopping search engine, providing product and merchant information from a number 
of major consumer E-Commerce websites in China.
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In May 2011, Alibaba Group opened a physical furniture store in Beijing under 
the Taobao Mall brand. The f ive-story 25,000sqm Taobao Mall iFengChao Furniture 
Showroom opened as a complement to their online stores.

In June 2011, Alibaba Group Chairman and CEO Jack Ma4 revealed that 
Taobao would be split into three different companies: Taobao Marketplace (a 
C2C platform), Tmall.com (a B2C platform; then called Tian Mao), and eTao (a 
shopping search engine). The move was said to be necessary for Taobao to “meet 
competitive threats that emerged in the past two years during which the Internet and 
E-Commerce landscape has changed dramatically”.

From 2012 onwards, Taobao began to accept international Visa and MasterCard 
credit cards; prior, only domestic banks were supported by AliPay. The plan to 
support international credit cards was announced in late 2011.

On April 29, 2013, Alibaba announced an investment of USD 586 million in 
Sina Weibo. Taobao and Sina agreed deep cooperation in various f ields. On August 
1, 2013, Alibaba launched Weibo for Taobao, which allows users to link Sina Weibo 
accounts with Taobao accounts. (440 words)

(http://en.wikipedia.org/wiki/E-Commerce)

Notes

1.   eBay 易趣网

  EBay is an American multinational Internet consumer-to-consumer corporation, 
headquartered in San Jose, California. It was founded in 1995, and became a 
notable success story of the dot-com bubble; it is now a multi-billion dollar 
business with operations localized in over thirty countries. The company 
manages eBay.com, an online auction and shopping website in which people and 
businesses buy and sell a broad variety of goods and services worldwide.

2.   Alipay 支付宝

  Launched in 2004, Alipay (www.alipay.com) is a third-party online payment 
platform. According to analyst research reports, Alipay has the biggest market 
share in China with over 700 million registered accounts as of the end of 2012. In 
2013 Alipay launched a f inancial product platform called Yu E Bao (余额宝). As 
of June 2013 the company still had what it called “a minor paperwork problem” 
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with the China Securities Regulatory Commission, but the company said that 
they planned to expand the product while these are sorted out.

3.   eTao 一淘网

  eTao (www.etao.com) was beta-launched by Taobao in October 2010 as an 
independent search engine and became an independent business in June 2011. It 
is the most comprehensive shopping search engine in China, covering product 
results from most Chinese online shopping platforms.

4.   Jack Ma 马云

  Ma is a Chinese Internet entrepreneur. He owns and is at the helm of two of the 
world’s most popular sites in China, Taobao and Alibaba. He is the f irst mainland 
Chinese entrepreneur to appear on the cover of Forbes Magazine and ranks as 
one of the world’s billionaires. In 1995, Ma founded China Yellowpages, widely 
believed to be China’s f irst Internet-based company. From 1998 to 1999, Ma 
headed an information technology company established by the China International 
Electronic Commerce Center, a department of Ministry of Foreign Trade and 
Economic Cooperation. He founded Alibaba.com in 1999, a China-based 
business-to-business marketplace site which currently serves more than 79 million 
members from more than 240 countries and territories.

Writing

I.   Rewrite the following sentences according to the text, use your own 
words and pay more attention to the words in bold.

 1.   To counter eBay’s expansion, Taobao offered free listings to sellers and 
introduced website features designed to better cater to local consumers, such 
as an instant messaging tool for facilitating buyer-seller communication and a 
payment tool, Alipay.

   
   
   
 2.   As a result, Taobao became the undisputed market leader in mainland of 

China within two years.
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 3.   In April 2008, Taobao introduced a dedicated B2C platform called Taobao 

Mall to complement its C2C marketplace.
   
   
   
 4.   In June 2011, Alibaba Group Chairman and CEO Jack Ma revealed that 

Taobao will be split into three different companies
   
   
   
 5.   On August 1, 2013, Alibaba launched Weibo for Taobao, which allows users 

to link Sina Weibo accounts with Taobao accounts.
   
   
   

II.  Use your own words to paraphrase the following paragraph.
 1.   In 2008, Taobao also announced the “Big Taobao” strategy with the aim 

of becoming a provider of E-Commerce infrastructure services for all 
E-Commerce market participants, hence fueling the overall growth of the 
online shopping industry.

   
   
   
 2.   In October 2010, Taobao beta launched eTao as an independent online 

shopping search engine, providing product and merchant information from a 
number of major consumer E-Commerce websites in China.
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III. Critical writing
Many students participate in E-Commerce classes, for they have read or heard 

about — or perhaps even know people who have made big money from e-business 
such as the famous billionaire Ma Yun. They hope to acquire skills to begin jobs with 
such f irms—or even to start their own businesses. So what about you? After learning 
this unit, summarize what you have learned about E-Commerce, at least of 100 
words.
 
 
 
 
 
 
 
 

Achievement Test

After learning this unit, you are required to f inish Test 1 in supplementary 
material.



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<

    /BGR <>
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /CZE <>
    /DAN <>
    /DEU <>
    /ESP <>
    /ETI <>
    /FRA <>
    /GRE <>

    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)
    /HUN <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /LTH <>
    /LVI <>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /POL <>
    /PTB <>
    /RUM <>
    /RUS <>
    /SKY <>
    /SLV <>
    /SUO <>
    /SVE <>
    /TUR <>
    /UKR <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice




